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YTD 2019
VOLYYMIN KASVU: +12% 
(COMMERCIAL UNITS) 
MARKKINAOSUUDEN KASVU: +25%



OSTANEET TALOUDET 52W:  +115,5 T

Kampanja
alkaa
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KESKIOSTOS 52W: +8,7%  
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OSTOT (€) PER OSTOKERTA: +2,1%
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FREKVENSSI 52W: +6,5%

Kampanja
alkaa

Company confidential © Fazer. All rights reserved



MARKKINAOSUUS MAKEISPUSSEISSA 52W: +1,9%-YKS
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TUTTI FRUTTI: PREFERENSSI 
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Preference -total population vs. under 35 y.o

Tutti Frutti 15-34 y.o. Tutti Frutti Total population Linear (Tutti Frutti 15-34 y.o.) Linear  (Tutti Frutti Total population)



TUTTI FRUTTI: AD AWARENESS
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Ad awareness, total population vs. under 35 y.o.

Tutti Frutti Total population Tutti Frutti Under 35 y .o. Linear  (Tutti Frutti Total population) Linear  (Tutti Frutti Under 35 y.o.)



KOKO MARKKINAN 
KORKEIN ARVO 2016 JÄLKEEN
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BRÄNDIN 
KORKEIN ARVO 
2016 JÄLKEEN

Lähde: Nepa, Fazer Confectionary Brand Tracking 

Company confiden>al © Fazer. All rights reserved



KOKO MARKKINAN 
KORKEIN ARVO 
2016 JÄLKEEN

Lähde: Nepa, Fazer Confectionary Brand Tracking 

Company confidential © Fazer. All rights reserved



BRÄNDIN 
KORKEIN ARVO 
2016 JÄLKEEN

Lähde: Nepa, Fazer Confectionary Brand Tracking 

Company confiden>al © Fazer. All rights reserved



KIITOS


